
 
 

Youth Program Featured on Local Government Youtube Campaign 
 
The work done by Mid Murray Council staff in assisting youth to connect with recreation and sport in the 
Council area, is featured in a new YouTube video which forms part of a campaign to highlight the role of 
Councils and jobs available in Local Government. 
 

Mid Murray Council CEO Russell Peate said the nationally recognised ‘Fun 4 YOUth’ innovation is testament 
to the dedicated Council staff who deliver the program and demonstrates Council has been listening to the 
needs of young people in the community. 
 

”We’re pleased to be a part of this statewide campaign in promoting our efforts to lift the profile of Council 
careers and services,” he said. 
 

The campaign, co-ordinated by the Local Government Association (LGA), is using YouTube, social media and 
digital advertising for the first time to illustrate what Councils and their staff members do. 
 

LGA Acting President, Mayor Lorraine Rosenberg said the Association was delighted to be able to provide 
genuine messages about Councils showing real staff, in real scenarios in our communities. 
 

“YouTube presents a fresh, economical way to do this with a wide audience appeal and we’ve filmed real 
people talking about real projects. We are tremendously excited by the range of activities Councils have put 
forward,” she said. 
 

Mayor Rosenberg said Mid Murray Council’s story was an excellent example of how Councils work to support 
communities.  “We want the public to know what Councils do and the great career opportunities available,” he 
said. 
 

“Councils have an ageing workforce so over the next few years we need to attract new staff - in a myriad of 
highly competitive skilled areas such as planning, engineering, animal management, accounting and 
environmental health. 
 

“Councils are a great place for passionate people who are dedicated to their communities. Councils 
offer stimulating careers, job satisfaction and security and safe and flexible workplaces because they want 
their staff to be happy and engaged in serving their communities.  
 

“Best of all these jobs are located where you already live, or are right across South Australia's great regions.” 
 

Mid Murray Council Community Development Officer, Amy Loechel said ‘Fun 4 YOUth’ is a custom fitted KIA 
Carnival vehicle which provides a mobile entertainment unit reaching 12 rural and remote towns.  A range of 
activities are on offer, enabling young people to be healthy and active and connect with local people their 
same age.   
 

“We are very proud to feature this unique program in the LGA Awareness Campaign, particularly as Mid 
Murray Council gained national recognition after winning the youth engagement and participation category in 
the prestigious National Awards for Local Government,” she said. 
 

The LGA Awareness Campaign branding was launched late in 2012 with an expected life of five years and 
other aspects of the campaign have been rolled out progressively.  
 

“We are also doing some traditional print, radio and television messaging but I think a YouTube video on every 
Council website, for viewing by the whole community, is going to have a great public response,” Mayor 
O’Loughlin said. 
 

South Australian Councils employ more than 10,000 people in a wide cross-section of careers, performing 
services for communities. The careers campaign will highlight the many opportunities for employment on 
people’s own doorsteps, working with their own Councils. 
 

For more information about Council Careers visit: www.careersincouncil.sa.gov.au 
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